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Lindt at Valentine
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1.Brand & 
proposition 
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1.Brand & Format 
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Chocolate makes people happy because it tastes good and provides a 
moment’s respite from busy, and often stressed-out, lives!

Customer Insights

Auteur: Redactie Vitaminesperpost
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2.Objectives & 
Approach

             
                           
                                                                                                        Research source: black Friday shopping survey

Objectives:
• Maximizes revenue.
• Customer satisfaction.
• Brand visibility.

Approach:
• Focus on customer feelings and state of mind
• Use a seasonal and well known theme amongst customers
• Make it visible through out the whole store
• One creative approach across the globe

Campaigns O2O 6



Valentine 2023
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4.Instore Media 
Mix© Medium & 

Tactics
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Digital, VM, Decoration, Sign, Fixture, Packaging 
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VM, Sign, Fixture, Packaging 
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VM, Sign, Fixture, Decoration, Packaging, Promotion, Window
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VM, Fixture, Packaging 
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      Purchase any 300g or more on Pick & Mix and get an empty large Lindor Heart Tin for free! 

VM, Sign, Fixture, Promotion Packaging 

Campaigns O2O 14



        Customize your perfect gift 

Step 1: Choose your Hamper (Medium/Large)   

Step 2: Select any of our chocolate delights 

Step 3: Ask our chocolate advisors for ribbon 
personalization & wrapping 

VM, Sign, Presentation material, Promotion 
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   F1 Max Verstappen
Red Bull and Jumbo
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Collect points while
shopping and get 
the car!
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On TV
• Order online
• Max bring it at 

home
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On  the website

• Collect points
• Get the car
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In the magazine
at home
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At the bus
On the go
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From the parking
to the store
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Nearby the
escalator
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Nearby the store
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The store entrance
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The catagory
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Second placement
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At the cash deck!

GOT IT !!!



   Thank you!
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