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Chocolate makes people happy because it tastes good and provides a
moment’s respite from busy, and often stressed-out, lives!

Auteur: Redactie Vitaminesperpost
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2.0bjectives &

Approach Preferred Gift To Give On Valentine's Day

¥ Night Out

¥ Chocolate
“Flowers

i Store Bought Card
“ Homemade Gift

¥ Jewelry

% Clothing/Lingerie

W Electronics

Research source: black Friday shopping survey

Objectives:

* Maximizes revenue.

e Customer satisfaction.
* Brand visibility.

Approach:

* Focus on customer feelings and state of mind

* Use a seasonal and well known theme amongst customers
 Make it visible through out the whole store

* One creative approach across the globe
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4 .|Instore Media

Mix© Medium &
Tactics

5.Touchpoints &
Final design

Magazines/
collatera

Present.
materials

Exterior /
entrance.,
flooring

graphics,
pictures
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Interior /
Fixture,
ligthing

Sense media

Technology
/ Digital

© Leo van de Polder
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Digital, VM, Decoration, Sign, Fixture, Packaging
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VM, Sign, Fixture, Packaging
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VM, Sign, Fixture, Decoration, Packaging, Promotion, Window
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VM, Sign, Fixture, Promotion Packaging

Purchase any 300g or more on Pick & Mix and get an empty large Lindor Heart Tin for free!

i oy

Putchise 3008 of miofe on
Pk & Mixand gef an éepty Heart Tin

~ purchase for 300g or more on PJ
| and getan empty large LINDOR
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VM, Sign, Presentation material, Promotion

Customize your perfect gift
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Step 1: Choose your Hamper (Medium/Large)
Step 2: Select any of our chocolate delights

Step 3: Ask our chocolate advisors for ribbon
personalization & wrapping
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F1 Max Verstappen
Red Bull and Jumbo
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ASTON MARTIN

JUMBO

Collect points while
shopping and get
the car!
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OnTV

* Order online

* Max bring it at
home
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EBR sSpaaractio: bemachtig de raceal x -+

. == (G & jumbo.com/talent/max

Verstappen/actie

~ Vandaag besteld, morgen in je keuken Grootste assortiment, laapst
55 » laagste prijy

J_,JJ )Jij D Waar ben je naar op zoek?

Boodschappen Aanbiedingen

v Vers is 0ok éc It vers

Win- en spaaracties Recepten Wat eten we? BBQ

“Bemachtig nu
de raceauto van Max
Verstappen

Spaar exclusief mee bij imfibo

Verzilver je bestelcode 3 Lees hoe het werkt S

Service

* Q0 B8

i Winkels & openingstijden N Kantensenice

Q ® & MijnJumbo v

Zakelijk bestellen
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COLETTE

Regerenis
vooruitzien

Bij Jumbo Food College
Powered by La Place draait
het om gewalk, .L“J-pimtu
e nmovatie

i nande
do S Liraba

L ELAE € 10 = 1 SPAARPONT

2,25 SPAMAPNTIN = VOLLE SPAARKAART
2 VOULE SPRARKAART = UNITAE BUSTELCOOE
4L BUSTELJEAUTO MET BLISETALING VAN 4,99

verse maaltijd—_
Er?soe pakketten:
ultpak en, snijden,
pereiden en laar

mado- aigen
SUnetmarkten ¢

dar van vinr kindarn

In the magazine
at home
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From the parking
to the store
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Nearby the
escalator
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The store entrance
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The catagory
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Second placement




| Enhancing Retail
= Environments & Experiences

GOTIT I

At the cash deck!
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Thank you!
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