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Retail Media Report Card webinar
SHOP! 2026

CALE N DAR | Retail Marketing Brisbane

| POP Academy POP Training

| Marketing Roadmap webinar

| Unified Planning with Cartology
| AGM
| Vypr Horizons Insights webinar

| Retail Marketing in 2026
Online Conference

| How to Enter Awards webinar

| Off-Location Displays Research



ONLINE WEBIN
A UNIVERSAL TOOL FOR EFFECTIVE CR

BEYOND THE BENC




SYDNEY | POS ACADEMY | TRAINING COURSE e

Brand, trade and shopper marketers: here's your chance to learn how to create more effective retail activations with
PO3S.

Terminolagy, briefing, materials, production processes, cost savings- everything you neaed o upskill and keep pace
with market innovations.

In this hands on session, you'll learn how to:
Craft clear, effective POS & BTL briefs for production
Understand materials, artwork, timelines, cost efficlencies and sustalnable options
Supply brand assets correctly {from image resclution to file types and guidelines)
Navigate production with confidence - from print to manufocturing, temporary to permanent
Shift from reactive to proactive when managing activation imelines

Demystfy “linished at™ what it really means and what [t requires

You'll also discover what truly makes great POS stand out, with the opportunity to see firsthond how BTL materials are designed ond produced
inhouse.

This training is perfect for brand, trade and shopper marketers looking o close the loop and up their knowledge of POS and its processes,

Shop! ANZ Members will be owarded 8 Shop! Academy CPD points on completion of this course.

Members: $230+35T, Non-Members: 5350+ 357, Checkout and cart price are G5T inclusive.




SHOPPER MARKETING
FUNDAMENTALS E-COURSE

Australia & New Zealand

Retail
Marketing
Fundamentals
E-course

FREE for Shop! ANZ Members

PURPOSE

A self-paced online program that explains what

shopper marketing is, why it matters, and how it
links brand goals, retailer priorities, and shopper
behaviour at the point of purchase.

AUDIENCE

Built for brand/marketing teams, design
agencies, account management, sales, category
Mmanagement, and finance roles supporting
retail businesses. Useful for new starters and as a
refresher for experienced practitioners.

VALUE FOR SHOP! ANZ MEMBERS

Free for current members. An easy, cost effective
way to upskill teams, align language and
frameworks (e.g., Path to Purchase and POP
drivers), and improve cross-functional
collaboration. Non-members can enroll for a fee.



B SN

MEMBER EXCLUSIVE REPORTS




NICHOLA CLANNACHAN
Member Manager

SHOP!'ANZ

PRESENTER



EUROSHOP 2026 AT A GLANCE

EuroShop

_x_







— .

oy b |

:\2}‘ |\.“ 1}

RITUALS...

(I « P
= {

' ? t * '

. » :

T




FUTURE OF RETAIL ENVIRONMENTS

RETAIL
MARKETING

RETAIL
TECHNOLOGY

EXPO &EVENT
MARKETING

LIGHTING &
REFRIDGERATION




WHAT WE WILL COVER

POP DISPLAYS SUSTAINABILITY
& INDUSTRIAL
DESIGN

GERMANY &
UK RETAIL




BEST FROM EXPO FLOOR
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POP DISPLAYS POP that works harder
WRAP UP

POP that lasts longer

POP measures better

POP that's inspiring




SUSTAINABLE MATERIALS

SUSTAINABLE MATERIALS SHAPING
RETAIL'S FUTURE
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ORIGAMI DISPLAYS

ORIGAMI DISPLAY CONCEPT




Smarter Materials

SUSTAINABLE
WRAP UP

Credible PVC

Natural Surfaces

Recycled composites




RETAIL TECHNOLOGY

INTERACTIVE TECH DIGITAL STORE TECH

ENHANCING THE INSTORE SHOPPER EXPEREINCE
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INTERACTIVE TECH Displays that React
WRAP UP

Fixtures that Teach

Shelves that Guide

Seamless Experiences
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DIGITAL TECH Integrated Designs
WRAP UP

Responsive Content

Ability to Adapt

Personalise













ESM INnvest Smarter
WRAP UP

INnCrease Sensory

Material Intelligence

Al Intelligence







HOLOCIRCLLE




FOUR-RAY
ROTOR

CENERATION LED
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HOLOGRAPHIC RETAIL
WRAP UP

Holographic Retail Rising

Al-Driven Engagement

Phygital Experiences
Evolving

Scalable Smart Service







WHAT’S NEXT FOR ANZ?

EXPERIMENT

ADOPT EARLY BOLDY

IMPROVE

CEEICIENCY DIFFERETIATE




KEY TAKE AWAYS
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AN CIRCULARITY PHYGITAL
EVERYWHERE BECOMING INTERACTIVITY

STANDARD




RETAILERS | BIOGENA & PRIMARK




| Mﬂ A
ll! 'l

) l
N
! !







R ENEN AR |

{ , ‘_ l—i l’ !‘\' .I_.'- '! .l ‘ -u - ‘
‘.'
._,‘ l& '&—XLIA-;.; ! " “ ‘

b




BIOGENA

((‘m Stotiwechsel




BIOGENA




—

il

o













ST AR

“h

ﬂ:‘il)p'_lli"
- f"{uﬁn.?‘

LT




COME IN... BRING YOUR FRIENDS, PLAY YOUR TUNES.
CHANGE THE LIGHTING, TRY IT ON AND FIND YOUR 7
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“THE BULLRING 15 MY
FAVOURITE PLACE BECALISE
ITS SILVER AND SHINY™

RUMMIE
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